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Our Mission
•To provide the best programs designed to help local 
businesses achieve better Search Engine Rankings

•To create community where members feel welcome, 
validated and encouraged

•To educate members on Industry Standard Best Practices 
regarding Search Engine Optimization

•To facilitate open discussion among members

•To provide opportunities for guest presenters and specialists 
to share their expertise



Fundamentals of SEO
What is Search Engine Optimization (SEO)?

SEO is a marketing discipline focused on growing visibility in organic (non-paid) search engine 
results. 

SEO encompasses both the technical and creative elements required to improve rankings, drive 
traffic, and increase awareness in search engines. There are many aspects to SEO, from the 
words on your page to the way other sites link to you on the web. Sometimes SEO is simply a 
matter of making sure your site is structured in a way that search engines understand.

SEO isn't just about building search engine-friendly websites. It's about making your site better 
for people too.

https://moz.com/learn/seo/external-link


SEO INFORMATION FROM GOOGLE 
WEBMASTER GUIDELINES
Google recommends the following to get better rankings in their search engine:

•Make pages primarily for users, not for search engines. Don't deceive your users or present 
different content to search engines than you display to users, a practice commonly referred to as 
"cloaking."

•Make a site with a clear hierarchy and text links. Every page should be reachable from at least 
one static text link.

•Create a useful, information-rich site, and write pages that clearly and accurately describe your 
content. Make sure that your <title> elements and ALT attributes are descriptive and accurate.

•Use keywords to create descriptive, human-friendly URLs. Provide one version of a URL to reach 
a document, using 301 redirects or the rel="canonical" attribute to address duplicate content.



SEO INFORMATION FROM BING 
WEBMASTER GUIDELINES
Bing engineers at Microsoft recommend the following to get better rankings in their search 
engine:

•Ensure a clean, keyword rich URL structure is in place.

•Make sure content is not buried inside rich media (Adobe Flash Player, JavaScript, Ajax) and 
verify that rich media doesn't hide links from crawlers.

•Create keyword-rich content and match keywords to what users are searching for. Produce fresh 
content regularly.

•Don’t put the text that you want indexed inside images. For example, if you want your company 
name or address to be indexed, make sure it is not displayed inside a company logo.



Get Organized
Proper Planning Will Save Time In The End

What are your Organizational Goals?

How do you wish to present your 
Organization to the public?

•Define Your Services

•Identify Sub-Categories or Services

•Create Content Clusters 



Crawlable Link Structures
Just as search engines need to see content in order to list 
pages in their massive keyword-based indexes, they also 
need to see links in order to find the content in the first 
place. 

A crawlable link structure—one that lets the crawlers 
browse the pathways of a website—is vital to them finding 
all of the pages on a website. 

In this example, Google's crawler has reached page A and 
sees links to pages B and E. However, even though C and D 
might be important pages on the site, the crawler has no 
way to reach them (or even know they exist). This is 
because no direct, crawlable links point pages C and D. 

As far as Google can see, they don't exist! Great content, 
good keyword targeting, and smart marketing won't make 
any difference if the crawlers can't reach your pages in 
the first place.

https://moz.com/researchtools/ose/


Content Structure
Landscape Company

Residential Landscape Services

• Residential Lawn Cutting
• Bermuda

• Zoysia

• Shade Grasses

• Kentucky Bluegrass

• Residential Tree and Hedge Trimming

• Residential Weed Control

Commercial Landscape Services

• Commercial Grass Cutting

• Commercial Tree and Hedge Trimming

• Commercial Weed Control

• Commercial Landscape Design



Case Study

Terri Abraham - http://MariettaCounselingCenter.com - Here are some of the broad 
keywords I think I would use. I think these would be like the meta tags, right? I didn't see 
them on my home page but here's the kind of stuff I put in there before and I always 
struggled with counseling, counselor, therapist, therapy - like should things like "couples" 
be coupled and repeated with all those words? It's the kind of thing that drives me mad.

Marietta, West Cobb, Whitlock, counseling, therapy, mental health, couples (counseling, 
therapy), child (counseling, therapy), teen (counseling, therapy), depression, anxiety, 
stress, stress management, post partum depression, post partum mental health (see what 
I mean?), post traumatic stress, PTS, PTSD, mindfulness, marriage (counseling...), family 
(same way) adolescent (ditto), drug abuse, drug addiction, alcohol abuse, alcoholism, 
alcoholic, alcohol addiction, relax, relaxation, relaxing, panic attacks, anxiety attacks

ME - This was old school methods back in early 2000's. We don't use META KEYWORDS 
anymore. We do use META DESCRIPTION which is the 2 sentences that you see under a link 
in the search results.



Focused Method
First start with a list of services. In this case, Counseling. What type? I see Child Counseling, Couples Counseling, Marriage Counseling & Teen Counseling. 

From there, there may be more detailed types of counseling for each. Like Couples Counseling for Newlyweds or Couples Counseling for Empty Nesters, or Couples 
Counseling for Blended Families. These are still relatively broad. Under each of these, we did deeper into more specific issues/solutions. If we would answer a 
question like We Help Empty Nesters Reconnect. Or Understanding the Complexities of a Blended Family.

We begin to develop Content Category Trees like below. The Service description pages you already have cover the broad topics and maybe even the sub-topics. 
When we get into the details, these are more like Blog posts, under their unique Category (Counseling)

Counseling – Broad Service

Child Counseling – Service Category

Couples Counseling - Service Category

Couples Counseling for Newlyweds

Couples Counseling for Empty Nesters

We Help Empty Nesters Reconnect - Blog

Couples Counseling for Blended Families

Understanding the Complexities of a Blended Family - Blog

Marriage Counseling - Service Category

Teen Counseling - Service Category



Keyword Research
Keyword research is one of the most important, 
valuable, and high return activities in the search 
marketing field. 

You can perform easy Keyword Research by 
launching an Incognito browser session. This 
doesn't not factor in your browsing and search 
history, but will still deliver localized results.

Keywords Everywhere is a great Chrome 
Extension that can show you keyword data when 
you type into a search engine.





Understanding the Long Tail of Keyword 
Demand
It's wonderful to deal with keywords that have 5,000 
searches a day, or even 500 searches a day, but in reality, 
these popular search terms actually make up less than 
30% of the searches performed on the web. 

The remaining 70% lie in what's called the "long tail" of 
search. The long tail contains hundreds of millions of 
unique searches that might be conducted a few times in 
any given day, but, when taken together, comprise the 
majority of the world's search volume.



Content Calendar
•There are many Content Calendars available. 

•Old School methods include using a spreadsheet to organize and track your Content.

•Curata has a list of various Content Calendars

•http://www.curata.com/blog/content-marketing-editorial-calendar-templates-the-ultimate-
list/

•Smartsheet has several formatted Excel Spreadsheets.

•https://www.smartsheet.com/9-free-marketing-calendar-templates-excel

•CoSchedule has online tools

•https://coschedule.com/blog/annual-content-calendar-template/#example

http://www.curata.com/blog/content-marketing-editorial-calendar-templates-the-ultimate-list/
https://www.smartsheet.com/9-free-marketing-calendar-templates-excel
https://coschedule.com/blog/annual-content-calendar-template/#example


Write Your Content

Great blog content is practical and useful for both readers and search engines. 
Use these blog SEO tips to learn how to optimize posts for search while 
keeping readers in mind.

Write for readers, not search engines.

As you write, remember that while you’re writing for search engines, SEO 
copywriting is really for humans. As a best practice, never create content 
exclusively to appeal to search engines. Always keep your readers in mind, and 
as you create posts, don’t make changes if they are going to improve SEO but 
decrease user experience.

Write more than 300 words.

There are many different opinions about what word count is best for blog SEO, 
but as a best practice, write as much as you need to cover your topic while 
writing between 500 and 2,500 words. If you write more than that, it may be a 
good idea to break up the text into multiple, linked pages.



Share Your Content
Once you have written and publish some great content to your website, you 
can re-purpose it by Sharing it on Social Media.

Social Sharing

By adding Social Sharing buttons on your pages, you can easily share your 
content with the click of a mouse.

Share To Your Business Profile

I typically share my content to my business profiles first. From there, I will Like 
or Comment using my personal account. This way, I am reaching my 
professional network as well as my personal network.

Targeted Sharing

Share your content in a Group where your target audience are members. An 
Executive Coach should share relevant content in a Group populated with C-
Suite Executives.



Questions / Comments
Upcoming Topics for this Meetup

•Keyword Research

•Content Creation / Calendar

•Google Analytics

•Google My Business

•Google Ads

•Common Tools for SEO

•Paid Search

https://www.meetup.com/Atlanta-SEO-for-Local-Businesses-meetup

•Link Building

•Schema

•Google AMP Pages

•Troubleshooting

•Video Search

•Voice Search

•Suggestions?


