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Our Mission
•To provide the best programs designed to help local 
businesses achieve better Search Engine Rankings

•To create community where members feel welcome, 
validated and encouraged

•To educate members on Industry Standard Best Practices 
regarding Search Engine Optimization

•To facilitate open discussion among members

•To provide opportunities for guest presenters and specialists 
to share their expertise



Fundamentals of SEO
What is Search Engine Optimization (SEO)?

SEO is a marketing discipline focused on growing visibility in organic (non-paid) search engine 
results. 

SEO encompasses both the technical and creative elements required to improve rankings, drive 
traffic, and increase awareness in search engines. There are many aspects to SEO, from the 
words on your page to the way other sites link to you on the web. Sometimes SEO is simply a 
matter of making sure your site is structured in a way that search engines understand.

SEO isn't just about building search engine-friendly websites. It's about making your site better 
for people too.

https://moz.com/learn/seo/external-link


Why does my website need SEO?
Search engines are unique in that they provide targeted 
traffic—people looking for what you offer.

Search engines are the roadways that make this happen. If 
search engines cannot find your site, or add your content to 
their databases, you miss out on incredible opportunities to 
drive traffic to your site.

Targeted traffic to a website can provide publicity, revenue, 
and exposure like no other channel of marketing. Investing in 
SEO can have an exceptional rate of return compared to 
other types of marketing and promotion.

https://moz.com/beginners-guide-to-seo/how-search-engines-operate


Can I do SEO for myself?
That is why we are here.

The world of SEO is complex, but most people can easily 
understand the basics. Even a small amount of knowledge 
can make a big difference.

Depending on your time commitment, your willingness to 
learn, and the complexity of your website(s), you may decide 
you need an expert to handle things for you.

Each month, we will dig deep into the tools, techniques and 
try to make even complex concepts simple.



How Search Engines Operate
Search engines have two major functions: 

1. Crawling and building an index

2. Providing search users with answers they've determined 
are the most relevant.

To a search engine, relevance means more than finding a 
page with the right words. 

Today, hundreds of factors influence relevance



How Do I Get Some Success Rolling In?
Or, "how search marketers succeed"

The complicated algorithms of search engines may seem 
impenetrable. 

Indeed, the engines themselves provide little insight into 
how to achieve better results or garner more traffic



SEO INFORMATION FROM GOOGLE 
WEBMASTER GUIDELINES
Google recommends the following to get better rankings in their search engine:

•Make pages primarily for users, not for search engines. Don't deceive your users or present 
different content to search engines than you display to users, a practice commonly referred to as 
"cloaking."

•Make a site with a clear hierarchy and text links. Every page should be reachable from at least 
one static text link.

•Create a useful, information-rich site, and write pages that clearly and accurately describe your 
content. Make sure that your <title> elements and ALT attributes are descriptive and accurate.

•Use keywords to create descriptive, human-friendly URLs. Provide one version of a URL to reach 
a document, using 301 redirects or the rel="canonical" attribute to address duplicate content.



SEO INFORMATION FROM BING 
WEBMASTER GUIDELINES
Bing engineers at Microsoft recommend the following to get better rankings in their search 
engine:

•Ensure a clean, keyword rich URL structure is in place.

•Make sure content is not buried inside rich media (Adobe Flash Player, JavaScript, Ajax) and 
verify that rich media doesn't hide links from crawlers.

•Create keyword-rich content and match keywords to what users are searching for. Produce fresh 
content regularly.

•Don’t put the text that you want indexed inside images. For example, if you want your company 
name or address to be indexed, make sure it is not displayed inside a company logo.



How People Interact With Search Engines
We like to say, "Build for users, not for search engines." There are three 
types of search queries people generally make:

"Do" Transactional Queries: I want to do something, such as buy a plane 
ticket or listen to a song.

"Know" Informational Queries: I need information, such as the name of a 
band or the best restaurant in New York City.

"Go" Navigation Queries: I want to go to a particular place on the Internet, 
such as Facebook or the homepage of the NFL.

When visitors type a query into a search box and land on your site, will they 
be satisfied with what they find? This is the primary question that search 
engines try to answer billions of times each day. The search engines' primary 
responsibility is to serve relevant results to their users. So ask yourself what 
your target customers are looking for and make sure your site delivers it to 
them.

It all starts with words typed into a small box. OR spoken into a device



Benefits of Successful SEO
All of this impressive research data leads us to important conclusions about 
web search and marketing through search engines. In particular, we're able 
to make the following statements:

•Search is very, very popular. Growing strong at nearly 20% a year, it reaches 
nearly every online American, and billions of people around the world.

•Search drives an incredible amount of both online and offline economic 
activity.

•Higher rankings in the first few results are critical to visibility.

•Being listed at the top of the results not only provides the greatest amount of 
traffic, but also instills trust in consumers as to the worthiness and relative 
importance of the company or website.

Learning the foundations of SEO is a vital step in achieving these goals.



On-Page Optimization
Seeing your site as the search 
engines do

Many websites have significant 
problems with indexable content, so 
double-checking is worthwhile. By 
using tools like Google's cache, SEO-
browser.com, and the MozBar you 
can see what elements of your 
content are visible and indexable to 
the engines. Take a look at Google's 
text cache of the page on the right. 
See how different it looks?

http://www.seo-browser.com/
https://moz.com/mozbar/


Crawlable Link Structures
Just as search engines need to see content in order to list 
pages in their massive keyword-based indexes, they also 
need to see links in order to find the content in the first 
place. 

A crawlable link structure—one that lets the crawlers 
browse the pathways of a website—is vital to them finding 
all of the pages on a website. 

In this example, Google's crawler has reached page A and 
sees links to pages B and E. However, even though C and D 
might be important pages on the site, the crawler has no 
way to reach them (or even know they exist). This is 
because no direct, crawlable links point pages C and D. 

As far as Google can see, they don't exist! Great content, 
good keyword targeting, and smart marketing won't make 
any difference if the crawlers can't reach your pages in 
the first place.

https://moz.com/researchtools/ose/


Keyword Usage and Targeting
Keywords are fundamental to the search process. They are 
the building blocks of language and of search. In fact, the 
entire science of information retrieval (including web-
based search engines like Google) is based on keywords. 

As the engines crawl and index the contents of pages 
around the web, they keep track of those pages in 
keyword-based indexes rather than storing 25 billion web 
pages all in one database. Millions and millions of smaller 
databases, each centered on a particular keyword term or 
phrase, allow the engines to retrieve the data they need in 
a mere fraction of a second.

Obviously, if you want your page to have a chance of 
ranking in the search results for "dog," it's wise to make 
sure the word "dog" is part of the crawlable content of 
your document.



Keyword Domination
Keywords dominate how we communicate our search intent and interact 
with the engines. When we enter words to search for, the engine matches 
pages to retrieve based on the words we entered. The order of the words 
("pandas juggling" vs. "juggling pandas"), spelling, punctuation, and 
capitalization provide additional information that the engines use to help 
retrieve the right pages and rank them.

Search engines measure how keywords are used on pages to help determine 
the relevance of a particular document to a query. One of the best ways to 
optimize a page's rankings is to ensure that the keywords you want to rank 
for are prominently used in titles, text, and metadata.

Generally speaking, as you make your keywords more specific, you narrow 
the competition for search results, and improve your chances of achieving a 
higher ranking. The map graphic to the left compares the relevance of the 
broad term "books" to the specific title Tale of Two Cities. Notice that while 
there are a lot of results for the broad term, there are considerably fewer 
results (and thus, less competition) for the specific result.



On-Page Optimization
When working with one of your own sites, this is the process we recommend. Use 
the keyword phrase:

▪In the title tag at least once. Try to keep the keyword phrase as close to the beginning 
of the title tag as possible. More detail on title tags follows later in this section.

▪Once prominently near the top of the page.

▪At least two or three times, including variations, in the body copy on the page. 
Perhaps a few more times if there's a lot of text content. You may find additional 
value in using the keyword or variations more than this, but in our experience adding 
more instances of a term or phrase tends to have little or no impact on rankings.

▪At least once in the alt attribute of an image on the page. This not only helps with 
web search, but also image search, which can occasionally bring valuable traffic.

▪Once in the URL. Additional rules for URLs and keywords are discussed later on in this 
section.

▪At least once in the meta description tag. Note that the meta description tag 
does not get used by the engines for rankings, but rather helps to attract clicks by 
searchers reading the results page, as the meta description becomes the snippet of 
text used by the search engines.



Keyword Research
Keyword research is one of the most important, valuable, and 
high return activities in the search marketing field. 

Ranking for the right keywords can make or break your 
website. By researching your market's keyword demand, you 
can not only learn which terms and phrases to target with 
SEO, but also learn more about your customers as a whole.

It's not always about getting visitors to your site, but about 
getting the right kind of visitors.



Understanding the Long Tail of Keyword 
Demand
It's wonderful to deal with keywords that have 5,000 
searches a day, or even 500 searches a day, but in reality, 
these popular search terms actually make up less than 
30% of the searches performed on the web. 

The remaining 70% lie in what's called the "long tail" of 
search. The long tail contains hundreds of millions of 
unique searches that might be conducted a few times in 
any given day, but, when taken together, comprise the 
majority of the world's search volume.



How User Experience Affects SEO
The search engines constantly strive to improve their 
performance by providing the best possible results. While 
"best" is subjective, the engines have a very good idea of the 
kinds of pages and sites that satisfy their searchers. 

Generally, these sites have several traits in common:

• Easy to use, navigate, and understand

• Provide direct, actionable information relevant to the query

• Professionally designed and accessible to modern browsers

• Deliver high quality, legitimate, credible content



Growing Popularity & Links
Since the late 1990s search engines have treated links as votes for 
popularity and importance in the ongoing democratic opinion poll of 
the web. 

Links aren't everything in SEO, but search professionals attribute a large 
portion of the engines' algorithms to link-related factors (see Search 
Engine Ranking Factors). 

Through links, engines can not only analyze the popularity of websites 
and pages based on the number and popularity of pages linking to them, 
but also metrics like trust, spam, and authority. 

Trustworthy sites tend to link to other trusted sites, while spammy sites 
receive very few links from trusted sources (see MozTrust). Authority 
models, like those postulated in the Hilltop Algorithm, suggest that links 
are a very good way of identifying expert documents on a given subject.

https://moz.com/search-ranking-factors
https://moz.com/learn/seo/moztrust
ftp://ftp.cs.toronto.edu/pub/reports/csri/405/hilltop.html


Search Engine Tools & Services
SEOs tend to use a lot of tools. Some of the most useful are 
provided by the search engines themselves. 

Search engines want webmasters to create sites and content in 
accessible ways, so they provide a variety of tools, analytics and 
guidance. There are a number of free resources that streamline the 
process of exchanging information with the engines.

•Google Search Console

•Bing Webmaster Tools

•Moz Open Site Explorer

•SEM Rush



Myths & Misconceptions
Over the past several years, a number of misconceptions have emerged about how the 
search engines operate. For the beginner SEO, this causes confusion about what's 
required to perform effectively. In this section, we'll explain the real story behind the 
myths.

If you hear a pitch from an SEO offering search engine submission services, run, don't 
walk, to a real SEO.

•Meta Tags

• Keyword Stuffing

• Paid Search Helps Bolster Organic Results

•Manipulative Linking

“Be aware that with the search engines, lifting a penalty is not their obligation or 
responsibility. Legally, they have the right to include or reject any site or page. Inclusion 
is a privilege, not a right; be cautious and don't apply SEO techniques that you're 
skeptical about, or you might find yourself in a rough spot.”

Written by Rand Fishkin and Moz Staff

https://moz.com/community/users/63


Measuring & Tracking Success
In search engine optimization, measurement is critical to success. 
Professional SEOs track data about rankings, referrals, links, and 
more to help analyze their SEO strategy and create road maps for 
success.

Metrics to track include:

•Search Engine Share of Referring Visits

•Search Engine Referrals

•Visits Referred by Specific Search Engine Terms and Phrases

•Conversion Rate by Search Query Term/Phrase

•Number of pages receiving at least one visit from search engines



Questions / Comments
Upcoming Topics for this Meetup

•Keyword Research

•Content Creation / Calendar

•Google Analytics

•Google My Business

•Google Ads

•Common Tools for SEO

•Paid Search

https://www.meetup.com/Atlanta-SEO-for-Local-Businesses-meetup


