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Bill Sterrett has been providing IT Solutions for companies since 1979. Bill specializes in utilizing 
marketing strategy to solve specific business issues. As his career has evolved, Bill has always 
remained at the forefront of technology, yet he is quick to identify when a low-tech or no-tech 
solution would work best.

Bill Sterrett is an experienced web developer who has helped over 200 companies with internet 
marketing since 1999. Bill has served in numerous leadership roles including; President, East Cobb 
Business Association, Board, Atlanta Business Alliance, Leader of the Year, Cobb County Leads Club.
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Rhonda has been developing quality applications with exceptional customer service since 1982. She is 
expert in many programming languages. Her ability to architect a solution that exceeds the client's 
objectives is what makes her stand apart. Recognized in the industry as a top level programmer, 
perhaps Rhonda's best quality is her pleasant demeanor even in the midst of chaos.

Rhonda is a long standing member of the Cumberland Powercore team and has served as an officer 
numerous times. She currently serves on the board for the Vinings Historic Preservation Society.





Our Mission
•To provide the best programs designed to help local 
businesses achieve better Search Engine Rankings

•To create community where members feel welcome, 
validated and encouraged

•To educate members on Industry Standard Best Practices 
regarding Search Engine Optimization

•To facilitate open discussion among members

•To provide opportunities for guest presenters and specialists 
to share their expertise



Top Things to Remember while Doing 
Keyword Research

1. Create your Ideal Client, then create seed keyword ideas 
using that information

2. Use Google Keyword Planner to find new keyword ideas

3. Don’t be afraid to take a long time!

4. Balance all factors when choosing your final keywords

5. Leave no stone unturned!

https://adwords.google.com/KeywordPlanner


Create your Ideal Client, then create seed 
keyword ideas using that information

Figure out who would be 
searching for the thing 
you’re selling

1

Use that info to determine 
exactly how they would 
search for your product in 
a search engine.

2

Is your product premium? 
Inexpensive? Only sold in 
a certain area? Use all of 
this to come up with seed 
keywords
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Use Google Keyword Planner to find new 
keyword ideas

Enter your seed 
keywords into the 
planner and use the 
results to find the best 
keywords for your site

1

Only choose results 
that are relevant and 
not too broad to add 
to your keyword list

2

Record all keywords 
that are highly related 
to your product in an 
Excel spreadsheet!
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Don’t be afraid to take a long time!
•Keyword research is tedious work and something that can easily take you up to 3 hours, or 
even longer! Don’t worry if the time keeps on ticking and you’re not quite done

•The longer you take, the more thorough you will be. The Keyword Planner tool isn’t perfect, 
and you’re not going to find the best keywords on your first round of research!



Balance all factors when choosing your 
final keywords
•They should have some search volume, shouldn’t be too 
competitive, and need to be relevant to your product

•Choose local keywords if you sell products in a local setting 
(like San Diego Vacation Rentals)



Leave no stone unturned!
•Use all of your newfound skills to find the best keywords for your site. Spend the time and effort, 
and you will surely be able to complete your task!

•If you still need more resources, check out the following tools!

http://ubersuggest.org/

https://moz.com

http://www.soovle.com/

Moz Keyword Explorer

Google AdWords Keyword Planner Tool

Google Trends

Microsoft Bing Ads Intelligence

Wordtracker’s Free Basic Keyword Demand

http://ubersuggest.org/
https://moz.com/
http://www.soovle.com/
https://moz.com/explorer
http://adwords.google.com/keywordplanner
http://www.google.com/insights/search/
http://advertising.microsoft.com/small-business/adcenter-downloads/microsoft-advertising-intelligence
https://freekeywords.wordtracker.com/


Content Calendar
•There are many Content Calendars available. 

•Old School methods include using a spreadsheet to organize and track your Content.

•Curata has a list of various Content Calendars

•http://www.curata.com/blog/content-marketing-editorial-calendar-templates-the-ultimate-
list/

•Smartsheet has several formatted Excel Spreadsheets.

•https://www.smartsheet.com/9-free-marketing-calendar-templates-excel

•CoSchedule has online tools

•https://coschedule.com/blog/annual-content-calendar-template/#example

http://www.curata.com/blog/content-marketing-editorial-calendar-templates-the-ultimate-list/
https://www.smartsheet.com/9-free-marketing-calendar-templates-excel
https://coschedule.com/blog/annual-content-calendar-template/#example


Case Study
Terri Abraham - http://MariettaCounselingCenter.com - Here are some of the broad 
keywords I think I would use. I think these would be like the meta tags, right? I didn't see 
them on my home page but here's the kind of stuff I put in there before and I always 
struggled with counseling, counselor, therapist, therapy - like should things like "couples" 
be coupled and repeated with all those words? It's the kind of thing that drives me mad.

Marietta, West Cobb, Whitlock, counseling, therapy, mental health, couples (counseling, 
therapy), child (counseling, therapy), teen (counseling, therapy), depression, anxiety, 
stress, stress management, post partum depression, post partum mental health (see what 
I mean?), post traumatic stress, PTS, PTSD, mindfulness, marriage (counseling...), family 
(same way) adolescent (ditto), drug abuse, drug addiction, alcohol abuse, alcoholism, 
alcoholic, alcohol addiction, relax, relaxation, relaxing, panic attacks, anxiety attacks

ME - This was old school methods back in early 2000's. We don't use META KEYWORDS 
anymore. We do use META DESCRIPTION which is the 2 sentences that you see under a link 
in the search results.



Focused Method
First start with a list of services. In this case, Counseling. What type? I see Child Counseling, Couples Counseling, Marriage Counseling & Teen Counseling. 

From there, there may be more detailed types of counseling for each. Like Couples Counseling for Newlyweds or Couples Counseling for Empty Nesters, or Couples 
Counseling for Blended Families. These are still relatively broad. Under each of these, we did deeper into more specific issues/solutions. If we would answer a 
question like We Help Empty Nesters Reconnect. Or Understanding the Complexities of a Blended Family.

We begin to develop Content Category Trees like below. The Service description pages you already have cover the broad topics and maybe even the sub-topics. 
When we get into the details, these are more like Blog posts, under their unique Category (Counseling)

Counseling – Broad Service

Child Counseling – Service Category

Couples Counseling - Service Category

Couples Counseling for Newlyweds

Couples Counseling for Empty Nesters

We Help Empty Nesters Reconnect - Blog

Couples Counseling for Blended Families

Understanding the Complexities of a Blended Family - Blog

Marriage Counseling - Service Category

Teen Counseling - Service Category



Questions / Comments
Upcoming Topics for this Meetup

•Keyword Research

•Content Creation / Calendar

•Google Analytics

•Google My Business

•Google Ads

•Common Tools for SEO

•Paid Search

https://www.meetup.com/Atlanta-SEO-for-Local-Businesses-meetup

•Link Building

•Schema

•Google AMP Pages

•Troubleshooting

•Video Search

•Suggestions?


